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1. (Currently Amended) A method for providing a real-time 
marketing opportunity to third parties during a sales transaction between a 
customer and a seller for purchasing a product of the 'seller in a primary 
order, the real-time marketing opportunity being offered by the seller of the 
product, the method comprising: 

establishing a communication connection between the seller and the 
third parties; 

determining an occurrence of the sales transaction including the 
primary order for the product of the seller; 

issuing, by the seller during the occurrence of the sales transaction, an 
alert over the established connection to the third parties that the sales 
transaction is in progress and a bidding process is open for soliciting bids 
on the real-time marketing opportunity; ; 

establishing a time duration for the bidding profc 
the real-time marketing opportunity; 

receiving, by the seller during the occurrence o| 
one or more bids from one or more of the third parties for the real-time 
marketing opportunity; 

determining a winning bid for the real-time marketing opportunity 
included in the bidding process based on the one or nliore bids raised; 

including, by the seller during the occurrence otf the sales transaction, 
the real-time marketing opportunity corresponding to;the winning bid such 
that th e custom e r - i s capabl e of talcing advantage of th e r e al tim e mark e ting 



opportunity as a part of th e primary ordor . the real-time marketing 



opportunity including an offer made to the customer 



cess associated with 



f the sales transaction, 



o be included in the 



sales transaction if accepted; 

Page 2 of 13 

PAGE 3/14 * RCVD AT 1 1/26/2008 9:56:50 AM [Eastern Standard Time] * SVR:USPTO-EFXRF-6/22 * DNIS:2738300 * CSID:605 339 3357 * DURATION (mm-ss):02-50 



Best Available Copy 

11/26/2008 09:59 FAX 605 339 3357 WOODS FULLER 



3004/014 



Appln. No. 10/625,252 

Amendment dated November 26, 2008 

Reply to Office Action mailed October 15, 2008 



permitting the customer to take advantage of thfe one or more 



marketing opportunities as a part of the sales transaction prior to t he sales 



transaction for the product of the seller being comple 



ted; and 



completing the sales transaction between the se 



for the product , and if the customer takes advantage cjf the offer of the real- 



time marketing opportunity, processing the offer of tike real-time m arketing 



opportunity in the sales transaction . 
2. (Cancelled) 



ler and the customer 



tlo 



3. (Original) The method of claim 1, wherei 
time marketing opportunities include an opportunity 
of: a peripheral, a promotion, a download, and an off^ 
the transaction for the purchase of the product. 



n the one or more real- 
provide one or more 
r, to be included in 



4. (Cancelled) 



5. (Previously Presented) The method of cl 
of establishing a communication connection further i 

offering general information associated with th 
marketing opportunities on an Internet site associatec 

allowing the third parties to. establish a 
with the seller over the Internet site. 



6. (Previously Presented) The method of claim 1, wherein the step 
of establishing a communication connection further includes: 

offering general information associated with thi one or more real-time 
marketing opportunities via a telephone conversation 

allowing the third parties to establish a communication connection 
with the seller over the Internet site. 



aitn 1, wherein the step 
eludes: 

one or more real-time 
with the seller, and 
communication connection 
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7. (Currently Amended)' An apparatus for providing a real-time 
marketing opportunity to third parties during a sales txansaction between a 
customer and a seller for purchasing a product of the 
order, the real-time marketing opportunity being offei 
product, the apparatus comprising: 

a network; and 

a processor coupled to the network, the processor being configured to: 

establish a communication connection between the seller and the 
, third parties over the network; 

determine an occurrence of the sales transaction including the 
primary order for the product of the seller; 

issue, by the seller during the occurrence 
transaction, an alert over the established connection to the third 
parties that the sales transaction is in progress ind a bidding process 
is open for bidding on the real-time marketing opportunity; 

establish a time duration for the bidding process associated with 
the real-time marketing opportunity; 

receive, by the seller during the occurrence of the sales 
transaction, one or more bids from one or more 
real-time marketing opportunity; 

determine a winning bid for each of the re al-time marketing 
opportunity included in the bidding process based on the one or more 
bids raised; 

include, by the seller during the occurren<?< 
transaction, the real-time marketing opportunity 
winning bid , the real-time marketing opportunity includ ing an offer 
made to the customer to be included in the sales transa ction if 
accepted, the real-time marketing opportunity tieing made in a manner 
ouch that tho ouotomor is capabl e of taking advantag e of the roal tim e- 
m^fr^tinp nppnrtunity ir> n pm-f nf tha primary hrd e r a the real-time 

f 

i 
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marketing opportunity including an offer made 



included in the sales transaction if accented; 

permit the customer to take advantage of 



tihe one or more 



m 



arketing opportunities as a part of the sales transaction p rior to the 



sales transaction for the product of the seller b^ 

complete the sales transaction between th 
customer for the product . and if the customer 



tkk 



offer of the real-time marketing opportunity, processing the offer of 



the real-time marketing opportunity in the sales 



8. 



(Cancelled) 



9. (Original) The apparatus of claim 7, wheir 
real-time marketing opportunities include an opportu^ 
more of a group consisting of a peripheral, a promoti 
offer, to be included in the transaction for the purch 



10. (Currently Amended) The apparatus of c 
the one or more real-time marketing opportunities 
provide one or more of a group consisting of a per 
download, and an offer, to be included in the transac 
the product. 



o the customer to be 



ing completed ; and 
seller and the 
es advantage of the 



transaction. 



ein the one or more 
ity to provide one or 
bn, a download, and an 
e of the product. 



as 



aim [[[8]]] 7, wherein 
include an opportunity to 
iphlieral, a promotion, a 
lion for the purchase of 



aim 7, wherein the 



1 1 . (Previously Presented) The apparatus of c 
processor in establishing a communication connection is further configured 

to: ; 

offer general information associated with the oilie or more real-time 
marketing opportunities on an Internet site associated with the seller; and 

allow the third parties to establish a communication connection with 
the seller over the Internet site. 
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aim 7, wherein the 



12. (Previously Presented) The apparatus of cl[s 
processor in establishing a communication connection is further configured 
to: 

offer general information associated with the orie or more real-time 
marketing opportunities via a telephone conversation [with the seller; and 

allow the third parties to establish a communication connection with 
the seller over the Internet site. 

13. (Currently Amended) An article of manufacture for providing a 
real-time marketing opportunity to third parties durinjg a sales transaction 
between a customer and a seller for purchasing a product of the seller in a 
primary order, the real-time marketing opportunity beiing offered by the 
seller of the product, the article of manufacture comprising: 

a computer readable medium; and | 

instructions carried on the computer readable mpedium, the instructions 
being readable by a processor, and the instructions causing a processor to: 

establish a communication connection between the seller and the 
third parties over a network; 

determine an occurrence of the sales transaction including the 
primary order for the product of the seller; 

opening a bidding process for bidding on the real-time 
opportunity for marketing to the customer purchasing the product to be 
included with the product in the primary order <i>f the transaction for 
the purchase of the product; 

issue, by the seller during the occurrence [of the sales 
transaction, an alert over the established connection to the third 
parties that the sales transaction is in progress and the bidding process 
is open for bidding; 

establish a time duration for the bidding process associated with 
the real-time marketing opportunity; 
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receive, by the seller during the occurrence 
transaction, one or more bids from one or more fof the third parties for 
the real-time marketing opportunity and 

determining a winning bid for the real-timle marketing 
opportunity included in the bidding process based on the one or more 
bids raised; 

include, by the seller during the occurrence of the sales 
transaction, the real-time marketing opportunity 1 corresponding to the 
winning bid , the real-time marketing opportunity including an offer 



made to the customer to be included in the sales- transaction if 



accepted, the real-time marketing opportunity bfeing made in a manner 



e of the sales 



c rd 



^ny 



crd 



such that the customer is capable of taking advantage 
marketing opportunity as a part of the primary 
the seller; 

permit the customer to take advantage of 
marketing opportunity as a part of the primary 
the select in the sales transaction; 

receive from the customer, during the s 
response to an offer made as part of the marketi 

complete the sales transaction between the 
customer for the product and any offer made as 
opportunity . and if the customer takes advantae 



of the real time- 
er for the product of 



offers in the 
er for the product of 



;ales 



transaction, a 
hg opportunity; and 

seller and the 
a part of the marketing 
e of the offer of the 



real-time marketing opportunity, processing the 



offer of the real-time 



marketing opportunity in the sales transaction . 



14. (Cancelled) 



C;l 



15. (Original) The article of manufacture of 
one or more real-time marketing opportunities include- 
provide one or more of a group consisting of a periph 
download, and an offer, to be included in the transaction 
the product. 
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16. (Currently Amended) The article of m 
[[[14]]] wherein the one or more real-time market 
include an opportunity to provide one or more of a gr£>up 
peripheral, a promotion, a download, and an offer, to 
transaction for the purchase of the product. 



aniifacture of claim 
Lng opportunities 

consisting of a 
fee included in the 



17. (Previously Presented) The article of manis 
wherein the instructions in causing the processor to e 
communication connection further cause the processo 

offer general information associated with the oii 
marketing opportunities on an Internet site associate 

allow the third parties to establish a communic 
the seller over the Internet site. 



18. (Previously Presented) The article of manufacture of claim 13, 
wherein the instructions in causing the processor to e-stablish a 
communication connection further cause the processor to: 

offer general information associated with the one 
marketing opportunities via a telephone conversation 

allow the third parties to establish a communication connection with 
the seller over the Internet site. 



facture of claim 13, 
stablish a 
- to: 

e or more real-time 
with the seller; and 
sjltion connection with 



19. (Previously Presented) The method of clai 
or more real-time marketing opportunities includes 
provide an offer, and additionally comprising the st 
offer to the customer during the occurrence of the sa 



ail 



eiD 



in I, wherein the one 
opportunity to 
of communicating the 
es transaction. 



20. (Previously Presented) The method of claip 1, wherein the one 
or more real-time marketing opportunities includes aia opportunity to 
provide a download of a software program, and additionally comprising the 
step of offering the download of the software program to the customer 
during the occurrence of the sales transaction. 
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21. (Previously Presented) The method of clai 
or more real-time marketing opportunities includes ari 
provide a peripheral device that is peripheral to the 
in the sales transaction, and additionally comprising 
the peripheral device in the sales transaction for the 
occurrence of the sales transaction. 



1, wherein the one 
opportunity to 
duct being purchased 
lihe step of including 
roduct during the 



22. (Previously presented) The method of clai 
comprising permitting the customer to take advantage 
marketing opportunities as a part of the sales transac 
transaction being completed. 



in 1 y additionally 
of the one or more 
ion prior to the sales 



23. (Previously presented) The method of clai 
comprising receiving from the customer, during the s 
response to an offer made as part of the one or more 
such that taking advantage of the offer is included as 
transaction . 

24. (Cancelled) 



SJ010/014 



aijn 1, additionally 
ales transaction, a 
marketing opportunities 
a part of the sales 
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